
Sunday, December 4th, 2016,  12:00 - 3:00pm
Walter. E. Washington Convention Center

The RAMW Grand Tasting is the ideal platform to connect face-to-face with diners  and food 

enthusiasts in the local community. Whether you choose to test-drive a seasonal dish or share your 

tried-and-true signature creation, we invite you to join us in this unmatched culinary event to promote 

your restaurant, build brand awareness and attract new business. Proceeds from the event will 

support the Educated Eats scholarship fund.

Your participation benefits Educated Eats Scholarships

• 600 sample-size portions of food/beverage

• 2 team members to serve samples

Your Commitment

• Signage to identify your restaurant

• Serving table, back prep table & table covers

• Cocktail napkins & disposables

• Electricity

• 4 vendor badges for staff

• 4 complimentary general admission tickets

4th Annual

GRAND 
TASTING
PAVILION

MetroCooking DC is proud to present the 4th annual RAMW Grand Tasting 

Benefitting Educated Eats

Over 700 Washingtonians gather to sample your creations 
and vote on their favorite tasting in the Best Bite Competition.

An Unmatched Culinary Experience

Participation is FREE!

We Provide



MetroCookingDC.com

Best Bite Competition
Restaurants will compete for the Grand Tasting Best Bite Award 

voted on by attendees during the event. The winner will be 

announced at the end of the event and receive a plaque along with 

social media praise.

RESERVE YOUR 
TABLE! 
Contact:

Alexandra Zimmerman
zimmerman@ejkrause.com

301.493.5500

“This is the third year that Carmine’s has participated in 
MetroCooking’s Grand Tasting Pavilion. Every year it gets bigger 
and better. We appreciate the partnership with The Restaurant 
Association of Metropolitan Washington. And we will continue 
to be part of this event because we see tangible results – new 
customers who dine in our restaurant who tell us they met us at 
MetroCooking.” – Carmine’s

Promotional Reach
Restaurants are featured in a high level marketing campaign which 

includes a variety of print and digital media publications, social 

media, radio and TV ads.
COMMITMENT DEADLINE: 
October 1st, 2016

900
Instagram Friends

5,000
Facebook Fans

2,700 
Twitter Followers

50,000
Email Subscribers


